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Participant Information Sheet for [Millennial and Genz Mothers] 
[FOR USE WITH STANDARD PRIVACY NOTICE FOR RESEARCH PARTICIPANTS]
Name of department: University of Strathclyde
Title of the study: Unfiltered Mums: Exploring Digital Dreams & Household Realities
Introduction
My name is Marsaili McGrath, and I am a doctoral researcher in the Marketing Department, University of Strathclyde. You are being invited to take part in a study exploring how mothers experience and respond to imagery of tradwives (traditional wives) on Instagram. Before you decide to take part, please read this information carefully and ask any questions you may have.
What is the purpose of this research?
This research aims to understand how mothers interpret and respond to tradwife imagery on Instagram and how these online representations influence everyday life, consumption choices and self-identity. By using photography and interviews/conversations, the project intends to explore how mothers negotiate cultural ideals of motherhood in both their digital and domestic worlds.
Do you have to take part?
Participation is entirely voluntary. And you may choose not to take part, or to withdraw at any point up until completion of data collection, without giving reason and without consequence.
What will you do in the project?
If you agree to participate, you will:
· Take part in photography conversational interviews using Tradwife image prompts from Instagram and your engagement with tradwife accounts.
· Be invited to discuss and reflect on Tradwife photographs during the interview.
· Participate in a photography walk-through of your home, where you may choose to show and discuss domestic artefacts and spaces that reflect your everyday practices.
· Allow audio recordings of interviews 
· Optionally, you may choose to be photographed in your lived experience of motherhood. Creative techniques (such as slow shutter speeds) may be used so that your movement appears blurred while the environment remains in focus. This can help highlight the realities of everyday life and, if you prefer, to maintain your anonymity. Alternatively, you may choose to be identifiable. You will always be able to review and approve any images of yourself before they are used.
· You will also be given access to your photographs and may request copies for your personal use. You may decide which images are retained, anonymised, or destroyed, ensuring that you have full control over your visual data.
The research will take place in two stages. The first stage is a conversational interview using tradwife content as image prompts, and the second stage is a photographic walk-through. Both stages can be done together and last approximately 60–120 minutes. The research will be carried out at a time and place that suits you, usually in your home.
Why have you been invited to take part? 
You are invited to take part if you are a millennial or Generation Z mother (aged approximately 22–37) who uses Instagram, particularly around parenting, lifestyle, or tradwife content. The study is seeking participants who are active social media users and who are willing to reflect on how online representations of motherhood (including tradwife accounts) connect to their own lived experiences.
Inclusion criteria:
· Mothers aged 22–37 (Millennial or Gen Z)
· Active users of Instagram
· Engagement with parenting, motherhood, lifestyle, or tradwife content online
· Willing to take part in interviews and photographic activities
Exclusion criteria:
· Not a mother
· Outside the target age range
· No use of Instagram
What are the potential risks to you in taking part?
Some questions may touch on personal or sensitive experiences related to motherhood. You are free to skip any questions or stop the interview at any time, without giving a reason. If you feel distressed at any point, a list of support resources will be provided.
What information is being collected in the project? 
The research will collect:
· Audio recordings of interviews.
· Notes and written transcripts from interviews and walk-throughs.
· Photographs of artefacts and/or spaces in your home (only with your consent).
· Photographs of you in your lived environment (only with your explicit consent).
· Instagram-related information discussed during interviews, such as which tradwife accounts you follow, and images from those accounts used as prompts for reflection.

Who will have access to the information?
All information you provide will remain confidential. Data will be anonymised by using pseudonyms. Identifying details in transcripts and photographs will be removed or blurred. Instagram accounts or images discussed during interviews will not be linked to you personally and will be anonymised in the research record. Information will not be shared with anyone outside the research team. If personal information will be shared with any individuals or organisations outside the University, details of the external recipients should be provided. This includes any external transcription services or open access to data.
Where will the information be stored and how long will it be kept for?
All data will be stored securely on encrypted University of Strathclyde servers. Consent forms will be kept separately from research data. Data will be retained in line with University policy (normally up to 10 years) and then securely destroyed.
Thank you for reading this information – please ask any questions if you are unsure about what is written here. 
All personal data will be processed in accordance with data protection legislation.  Please read our Privacy Notice for Research Participants for more information about your rights under the legislation. 
What happens next?
If you would like to find out more about the project or are interested in participating, please contact me using the details below. Before the study begins, you will be asked to read the participant information sheet and sign a consent form to confirm your participation.
If you decide not to take part, thank you very much for your time and attention.
After the research is complete, you may request a summary of the findings. The results will also form part of my PhD thesis and may be published in academic journals and presented at conferences. In all cases, participants’ identities will be protected.
As a thank you for your participation and collaboration you will receive a framed Print of your chosen photograph, plus a digital file of the all images taken for your personal use.
Researchers contact details:
Marsaili McGrath
Marketing Department
University of Strathclyde
199 Cathedral Street,
Glasgow
G4 0QU
marsaili.mcgrath@strath.ac.uk
Chief Investigator details: 
Andrea Tonner and Paul Hewer
Marketing Department
University of Strathclyde
199 Cathedral Street,
Glasgow
a.tonner@strath.ac.uk
paul.hewer@strath.ac.uk
This research was granted ethical approval by the, University of Strathclyde Ethics Committee. 
If you have any questions/concerns, during or after the research, or wish to contact an independent person to whom any questions may be directed or further information may be sought from, please contact:
Secretary to the University Ethics Committee
Research & Knowledge Exchange Services
University of Strathclyde
Graham Hills Building
50 George Street
Glasgow
G1 1QE
Telephone: 0141 548 3707
Email: ethics@strath.ac.uk



Consent Form for [Millennial and Genz Mothers] 
Name of department: Marketing Department
Title of the study: Unfiltered Mums: Exploring Digital Dreams & Household Realities
I confirm that I have read and understood the Participant Information Sheet for the above project and the researcher has answered any queries to my satisfaction. 
· I confirm that I have read and understood the Privacy Notice for Participants in Research Projects and understand how my personal information will be used and what will happen to it (i.e. how it will be stored and for how long).
· I understand that my participation is voluntary and that I am free to withdraw from the project at any time, up to the point of completion, without having to give a reason and without any consequences.
· I understand that I can request the withdrawal from the study of some personal information and that whenever possible researchers will comply with my request. This includes the following personal data: 

· Audio recordings of interviews.
· Notes and written transcripts from interviews and walk-throughs.
· Photographs of artefacts and/or spaces in your home (only with your consent).
· Photographs of you in your lived environment (only with your explicit consent).
· Instagram-related information discussed during interviews,

· I understand that anonymised data (i.e. data that do not identify me personally) cannot be withdrawn once they have been included in the study.
· I understand that any information recorded in the research will remain confidential and no information that identifies me will be made publicly available. 
· I consent to being a participant in the project.
· I consent to being audio recorded and photographed as part of the project. (‘Yes / No’).

	(PRINT NAME)
	

	Signature of Participant:
	Date:
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